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Abstract

The objectives of this study were to 1) the Self-health promotion behaviors of patients
with type 2 diabetes, 2) the factors leading to self-health promotion, factors facilitating self-health
promotion and factors supporting self-health promotion of patients with type 2 diabetes, and 3)
the Factors that facilitate self-health promotion and factors that enhance self-health promotion and
self-health promotion behavior of patients with type 2 diabetes. The conceptual framework was
applied the PRECEDE — PROCEED Model and Behavior theory. The study methodology was a
quantitative research. The population consisted of 277 patients with type 2 diabetes. The tool for
the research was a questionnaire and behavioral assessments. Statistics used for the data analysis
such as percentage, mean and standard deviation, and Pearson’s product moment correlation
coefficient. The results of the study found that 1) The overall mean score for self-health
promotion behavior was at a high level. 2) Leading factors, enabling factors and reinforcing
factors all had an overall average value at a high level, 3) The leading factors, enabling factors
and reinforcing factors were significantly positively related to self-health promotion behavior of

type 2 diabetes patients at a statistical level of .01.
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